A K F & A5 (UCLA) [ BT %44 | 7% B

UCLA Business Marketing Media Program 2016 Summer

TR H %

NIRRT KEE AP AR AR MG SE R, I—TH T E S, QU
B AR ET MGG R, MK AEZHLIEL (UCLA) T [ A
275 [ptedt] EhaviemiE . SRR EE 12 4, LSR5 9 KT
NENERIN RS, MRS AZ L A LA R T TR O AR H - AR TT SR iR
2. RHEA B RRIFAEMAED) . HHARHILLTE. WREIE. HEREE
o FRERFREIIRAM YA S TR, BEEA ARSI, MEEY
AT RS UE  JTHR E bR -

IR B (UCLA) TRMETIT &% | 2016 &5 H
UCLA - Business Marketing Media 2016 Summer Program

URSaESl UCLA JEHIIRTE  AdbskBk ASCE® Z6IL3E BEd #EE

B H K

TN KB IS RO EL 2 RAUR S N KEAIS AL RO i /N AR HE
AVAEFS A

2016 £7 H 31 H (k> -8 H 12 H GR[ED
TN R EFIE A8 (RIFR UCLA) AL TR ENVSAZILTT R — T AL 7R R, &

—

xT



P N [E R TR MG S R¥ 2 —. UCLA REER AR, mAHE= L. BEEREL
2l N\ RS, $REE 337 MAFEZERN AL, ReFER R A A IR R
(UCLA) BECeyiiEFIER NS5 sl oy N 1Y) A b= 2 (S B s Ve

Berkeley) 4.

FE (RELIR) K¥HEEZ (2013): HAHLSE 12, b9

HOIIN K22 A0 (UCLA) 75, B BEREFTBER. HEREER.

O s, SR SRR UL, R TREREE TR
EER . HEES.
I HBRE
IEEN = D
FLIR PIaks, WL KIS ILE LS, A UCLA RN
0% REERE AL BREZM
UCLA T BEE. IH AL, 2 AiiK S UCLA K2R, AR 2 b
KRERE E1oa |73
FIR £ 35F % Business Economics Z e (Sony Pictures)
p RFERE AR
4% %i% )y Creating Quality Leadership 5 UCLA 24 4L 55055, B4y
RERRE 2. HLLREIBE (Dolby Theater
5K T E R RS Hollywood)
Marketing Principles and Practices BSR4 3 i iR

FEoe Kk AXELE XEZE-RigM (Santa Monica)
BT R ANICEE HEKE. i3S, tRhl A

RERE RERE
o ﬁiﬁ%ﬁt%_’fﬁ _ PSS A R St
Social Media Marketing Transmedia Marketing: Strategy and
Implementation
REFRE Al SE R
BOr B R EEAR: Phik S8 & [H44T (Wells Fargo Bank)
FHOR . .
Digital Entertainment Media: Issues & M. KEERYIE (Grammy Museum)
Opportunities
10 RFERE FERR
K fk# Starting and Growing Your Business 5 UCLA #4455 5), &K=
%11 REFERE e A5 L5
K Bl Developing a Business Plan
2ok -4
¥ 12 ZhlikE @::ikﬁ%‘[_.
F ? —_;\ ‘\/ E I Al /@:‘\/ - N
oS Y ISR 2 S e S U FEELE S . RIS
% 13 KL [

IPELRpT, BT R



e PLERRNEZE, Sebr H AR AT R iR RS Al 2 Hems A i 8

TiH A%

GH e [RSRRE]. [Sam ], (s ). [ROIIE). [ATEE] T

2 TUBAE NN R BB AL AL (UCLA) TR 2% S AN [F] ARSI URAE , B K23

AL EE (UCLA) FIZ AR BRI, KRGS CH . RN/ NEA

2, BRIEITAE B R/NA IS, KRR GRS BB, KRS0 S il e i

BER. 2HmEs, NFRGH, FERIBAMARIEHM R EZOI 5k . 2 RIE IR

Pel TELE MR 255, 5 (27 57 2 ST RUAAIF o IR A0EE M DL R U R L

1. Business Economics (Fj&52)

2. Creating Quality Leadership (37415 /1)

3. Social Media Marketing (kA2 #EAA T 775 44)

4. Marketing Principles and Practices (i3 & 44 i B 5528

5. Transmedia Marketing: Strategy and Implementation (¥ #4744 g 5 52it)

6. Digital Entertainment Media: Issues & Opportunities (Kt SRALHE: Hhik 501
)

Starting and Growing Your Business (8\k2%: @d 5% EAER)
Developing a Business Plan (il 5E @Mk it-%i45)

© N

7 AR IRDR AR 25V iR BT 2CIRN 1 RS AN AT ML A g 4% il Eh Al ARSR D
ATV /R AV TES AT SR A A SR, IR HEE IR AR S W 1
RIS FCSL AR R BRI, 7 SR SR T BB ALES o U7 i ik A8 DL dialb A ade BTS2
BEAT VIR

RIBHAE R (Sony EHEEET (Wells IRHI5 A (Paramount)
Pictures) Fargo)
!ONY

FICTURES

EVES-ZUR AN 5% [ [ RAT EE YA



TN REEFAZHLI L (UCLA) LA PRAETT WA 3 o 2 R AT T H A9, i
FETRSBF N A A2 Sk sl & QB RRILE S E RS . B/ hE
I A5 RS IRE], “ RAES U KA b B RIS, AT T 44 A% (0 IR 2 AN SCAK o

LN R BB (UCLAD, £ Bl A Hla e o R a1k 0 5e EA R E i .
RIS ERITIAE, IS REPERIR. Frd 2 RCE A RIRIT RIS ok b
WK, 5 5 S AR AT .
N T AEEE RERANRR SR E ST, Rl 2 HE 2 LI R EB AL AR B A AR AR 2
B, MRS $R AT BAERRZHEE ZRMNBIETTS, IR
5 SO TR S A ST BB

F1 UCLA 2455 WE UCLA fEEk%

FEVRARIS ], AR TSR RIBESIIE ST 30, WIRIL . EHEgE R
...
VURAE SR BN M A RIS, $RTHEE SCAL v E B he -

BRI FE
2 GO DUIN N BT T A R EL 3E (Markets Case Competition), s H /M
PSRRI R B THR B IBRAAT R [, XS5 /ANHBATIRM . T4, FRNTRER 1)
BEEBIBMUR (HEFEED.

EilYNEZN WA SV AIE AR HER S

152396 72 S T H PR 22 SR AR Sl A K SRS R B8 A2 AL B (UCLAD £ MBI
MURIR) CGEMVAEFS), S5k L BEFRE AR 22 B3RS K2 B T UK I (HERE(R D

TR H EF




WA

T 750 A+ MR R R A TR AT Al T o AR R AL . Al SR £ 121 20
Mr2eds, JHAEH W2 MEFR UL E AR AP B, [N, T H 478 OB B
et F U SEEANS . R4S T A BUT RIS S, BRORTE 0 1RSSR A A O R T [F]
I, REERTT KRR E 2 I 51 51BN ST Ut BT A2 56 [ IRV AR 22 S A 0L, BRER 27 SR K 27 2]
ML FRAE R L

FHRNAIIN KB (UCLA) A8, XUNFRAER, BoA BRI, JFiet
R,

TIPS E R, G T FAAA RN
pabscd M7, . il [AERME TSR, IRARNE, 2R W] SBIRs A2 ERER

NIAZIE .

(EXr A

IR B EE (UCLA) EIMEI TR A AR CAFMD. E0T5 i efe
182 AP HE S ELIE

e3Pl VIR 40 A
cea=eil 2016 £ 6 H 10 H
SRy a el TR AR I AR

A1t 30800 JG, B

P RFARIE T, WS, 2ARms). ghlrs. e
B o kPR [ETETR. DREGTR

(BLEZRAS: REZER. HRIED

HH B A K [ 2 5 52 2R 2 4 BE B 4000 TE.

1. HiER (REMFEEEm
2. Sk (KEMfFeadife)
3. AR (REMFEEHfe)
O T8 A I B[R] 2] DSBS AR R BN, R PRUHES RO

R4 B A UPC ¥ 758 8117 % 23 QQ AF: 385318692
HFEVF EiE: 86983228 SCEEMK 356 =
FHEW FH (HfE) 185 0216 9579

FEHEHE

SEER

$—F, EERTHER (XFRMETHRQ H#TH) HF L KE
gep@lookerchina. com F#E4LF R K 4 A % I ;

%, FRT—IHHEEEREARE, HHTE 4L, RFAEFEIE
W ATIE

$=%, BERFEALLILISEELEEH, HMEH.

wABT R

(4]



2016 ZMB o A KRS [ 2RB LTS | 75 A B

NYU Global Business Leadership Program 2016 Summer

N TAEFERF R SEHRA RN AR RGeSk, AT E. 4
F1. PO E T LR G R/, 429K% (New York University) 2575 [ 23K
ST WANIFIE, AN 5, KT 2016 FEBRTEAL T AL 2 ) tH ST
RKZFEANLIREEZAT . ALK F IR IR O ZHEARRAZRIE . AT R IR R
LA AR SRR HARHILTE, MREAEF. % RIEERSFREDT
RAHAE ) 2 FRRAE . BEE LA LERER. ML R T E PR

AL Ry [RBRENATT 7)) B R0 H
NYU Global Business Leadership Program

ALIRERRE A4S, NICEE, RZOIL3E. BHES
ALK EFMRIIMUR_(GEAVIESS)

BH Hw

NEW YORK UNIVERSITY

School of Continuing and Professional Studies

American Language Institute

awards this certificate

ZHIYI CANG

for successfiul completion of the program in

The Global Business Leadership Program

B ...

NYU

LK LA E TS
2016 7 H 24 H CGH%) —8 A 13 H GRED




AL R (FRIFR NYU) BROZT 1831 4F, RAeRKRKNMWIFA I RYZ —, HEEEME——
JEALTE T AL SRGLO TR 2, SHRE—# 2. BRTH 14 M2 A K.

ALVRFA 31 AE TUREARE, 9 AEEEFR LM EREE, 16 452G

=4 1, DK 19 AEEREER R EH IR

RIE LMK EHL: HAHERSE 40 QS K¥:H4: EEHAE 18 US News £
FHHE%: £F 8 10

T ALK (New York University) £70, 6 EREFBER. HIEREER. %
% BB THIT R RIRE . ZHERI RGN AL . 2 RBSHTERR . FR G
EPE. R, KIRETEZIMEREA T IR R 2 S 0.

RKTALK

PUnSEs, WLk RIRAXEBr W, PEANE
0 R X HAL BREZ0
o ALRFWFEEE BUH S SIMA LR
3 Welcome Session and Overview Tour of the NYU Campus
) MYPTREE TR MUK T
B3R - mxEm AL - SR
A= Seminar - English for Finance Management Lecture — Finance Management
AL RFERIE AL RFRE
. FAR- W35 N5 ARk — WF 5 ANSIBE
5'%4#% Seminar - English for Leadership and Human | acture — Leadership and Human Capital
e ASCERE: A i
Brooklyn Bridge
AL RFRIE AL RFRE
FEAHUR- S e 5 4Rk FAbIR- G5 4 Ekik

F5KR Seminar - English for Entrepreneurship and Lecture — Entrepreneurship and
JAW Globalization

Globalization
6 R AL RFRIE BEES): S F K
o FAR — SR Business Scavenger Hunt
Seminar - English for Business Writing
TR AXEE
F7S
F8R AXEE
AH
ALIREERIE HALRFERE
FR - AR R ETHE HRE FAbiR - ALK ARG HTE A0
# 9 & Seminar - English for Public Relationship and Lecture - Public Relationship and Marketing
] — Marketing Strategies Strategies

ZVi%5: HRFL
Visit — One World Observatory & World Trade



10 K
A

#11 K
A=

12 K
JA DY

13K
JA T

¥ 14 R
JE 7S
15 K
J&H

16 K

E] .
=]

AT KR
i

18 K
A=

AL RFERIE
FER - WA ER
Seminar - English for Finance Management

ALK R

ER- W35 N5

Seminar - English for Leadership and Human
Capital

AL RLEREE
FEAHUR- BUFr e S ARk

Seminar - English for Entrepreneurship and
Globalization

HALIRFERTE
FEAHUR — FLSE

Seminar - English for Business Writing

H HiE3)

H HIE3)

ALRFERIE

HAHR - AIKRREHE NS
Seminar - English for Public Relationship and
Marketing Strategies

ALIRFERTE
EafiR - M5 E R
Seminar - English for Finance Management

AL RFRIE

SERfER- W15 NI B

Seminar - English for Leadership and Human
Capital

AL RFRIE
FEAHUR- S e 5 ek

Seminar - English for Entrepreneurship and
Globalization

A7

NHTTRIER TR RF

Project Presentation by Groups

BT R, KL

Center

AL RFERE

AR - MHER

Lecture — Finance Management

AL RFRIE

AR - ST 5 N5

Lecture — Leadership and Human Capital
SYER: HFRESERIX

Wall Street and Financial District Tour
AL RFRIE

LA ER- BTN S 23kl

Lecture — Entrepreneurship and Globalization

SUiHE: REEMEHE

Visit — Museum of American Finance

AL RFREE

AR - AR R G E R
Lecture - Public Relationship and Marketing
Strategies

AICES: HHZME

Visit - Statue of Liberty

AL RFEREE

AR - MEEH

Lecture — Finance Management

AL RFRE

FAIR - T 5N EE
Lecture — Leadership and Human Capital
ANICER: BRI B

Visit - Broadway & Times Square Tour
AL RFRE

FAviR- QTN 545kl

Lecture — Entrepreneurship and Globalization

gENb AL

KR ENVAEFS

Final Ceremony and Reception Awarding of
Certificates



: DLEHEAUIES S, bR BT AR A 0 2w 4
BHANE

el UH A [RFRIE ] TR | (2R ) TASCEEE ], (45t sg ] it

7B AE AL R E PR 2 S AN R AR R R, B KPR BIR MBI K
R REI N RN/ NER Y, IRIA BRI/ N R, KRR BIEER
FRERYE. KZEFINBIIATTHERIEAE R <HIWE, A¥Rad, R
RFRHM B Z BTk, 22 R K SRR [ TR 4k 5, 7 (2% 53 2% ST R . U
Tﬁ:

9. Leadership & Human Capital (%15 /15 A f3#%05)

10. Entrepreneurship and Globalization (8#i6Mk 54 Ek1k)

11. Public Relationship and Marketing Strategies (A3t R 511475 45 505D

12. Finance Management (445 #)

13. Business Writing: Proposal (i 45 5 ¥ R 4885 515)

14. Business Interview and Negotiation Strategy (74515 R 5 HE )

F AT S IRLR: DL 55 U5 ) TR SR T SR EASRAT Wi R4 4l -l b AR U
ATV R AV AZ O TES FT . SR R A A SRR, R R HEE IR AR S W 1
RIS FCSE AL A AT RIS, 7 3 R SR T B B AR o 7 i) Aol A8 BL R ARSI 1) £l
P HER Sy ATV ) -

KA [ S L E A i %17 (Federal AR
(UN Headquarter) Reserve Bank) (Bloomberg)

Bloomberg

FHEALIRY, F AN SRR IE SR E R AT . 2 R AR T, JF
Ldmbared 55k H A B AT T S SRR IR AR AR e Jo 2k BRI, D {8 22 ST AR
Wt

B ZE Rl Y 1k S IR AR R E A, R R HE R A A R R AR BASRO PRA
il U SRR ZHEEE S RMBGETES), T OIS SR IE A S RE




] A R

FEIRRIE, 2RISR RRALIE S BB R 3. BRE. .
UURAE BRI RN, $ETH 5 SOV E -

ANICEEE

Gt N 911 ikt (JHEHL) EERIW N

OO LN AT BEAT A EE SR, RN B /NIRRT . BT R E I PFERRT %
NEHATRIE S $T5r, VRS H I B EERIRA

152 56 BRAZ L T H K57 SRR S G ESRAG AL K2 AP ER T TR B (G5LIEFS) .

v E

KRR GE LA XN IE ey

AT

LIpT7 R A 3w AR R A ARSI R AT A 3 3 AR R AL . 4 LR R 121 21

e UN 1224, TR R S I MADE SR AL R TE AR Bh . RN, 30 H 47RO RRR R AL

RSN . HFes T BATHIIE S, BAER TS T ST IR AR AH QTR R I
EREpG AR EEA A, SRR, BA . 2. BRI

FITEERZERTAE, G AR .
PR ZHER B G —EiE . AR, 22 R R AL HE I A FLAIE .

B EHE




2SN N A2 BB AR AR [BIE K . EHI7 RSt eieis S5 A HSE EAAE.

e3Pl YL 40 A
=il 2016 4F 6 H 10 H
BIEX 5 RN ST

W H % M3t: 34800 7T

o PR AERFERREYHR. SUIEE. AN gE %
i o % U AEm. RRY

(UL EFRRARS: EEZIER. ARIE, =%, %k

b A VK2 [ 2 82 3 5 4 B B 4000 TG

4. HIER (HRAREHE T O
5. Sk (REMFEEHRifT:)
6. AL (REMFEEHRTE)
O T8 B I B[R 2 AT DB SRR A ARE R BN, FF RARUE 37D

R EW: NN UPC ig4ME V28I QQ #: 385318692

2T i 86983228 Bk 356 %

T2 FHL GHfE) 1850216 9579

AR

B, HE B HIEER CUAB M N 4E QQ N 40 Hf K% 3 gep@lookerchina.com
FHALRT WA 2 FE T 5

B0, SR NSRRI RS, MTH S, RS EY RSB TR
F=0, BERIEHESITERESHEHRE, MPER.

2016 F# XEFEAL [ 2RI | 7FA B

Imperial College Global Challenge Summer School 2016

VA
g}
4.’".— e
"-. 111
A

Imperial College
London

e
. looker:ss;

Giobal Innovation and Management Programme




] ik ER S KA SRR B S R A Sk, RIS a3
P A BRI IR A T 25 B, Se B 75 E 3 T (mperial College London) 287055
5Jm [4ERPkiR ] BWTH, R HT 2016 2ERAE H A9 k25 5 F 4 [F B T 58
17, 14535101 L ERBHEES SHZ0m. W EE TG E TR O 2 HEAR RS
TH: BT EEE IR, SR ALk, RREPREERE. HA0H . M
REWAED . HFEES. FRERFFEEIORAME ] 2 TR BEE A AR
SeER . FHE PR AEAC . IR 2 on i R EBRALET .

JE A7 B T 22 B B XA IR H KN4

http://www3.imperial.ac.uk/cpd/courses/subject/other/globalchallenge

yeEr EET [enkgkil] 2016 FHHH
Imperial College - Global Challenge Summer School 2016

EWibd 55 s

Dslakoy AiRIE A EPRERR ASCERE GUETHEE BEER  HEEG
el U E A [E L TATR (GAER). ()

SREVEY 2016457 H 25 H (k) —8 A5 H (RED

HE[H 77 E P T 2%F¢ (Imperial College London, XFRE30 E2£Fe) LT 1907 4,

BRERRFEIARA 2 —. o EETERSEERYE QI RESE RN G IF IR,
REEEERF IR A FARNKT . AER—DERETRFEARMES RS, W EE TR
B T AR EH RSN RS, HRKTHEANAREERFEH =R 2 5. 5 EHE
Tk RMS G, A 14 AN TURRHR 2 AN RIRERARE . FRBEETRHELNEN
X—MHE ¥, SEAMEEAE. HrilE LT RAEREL) NBRZE.
FEAA4H

e (FRAELAR) 2012 SEEHA : HARFEHEE 8, RIMRFHFEES .

H &5 5 77 [E 2 T 2% (Imperial College London) 73, f3%: ZREHEIEE. HE
WA R RHEM . ZHITE KRR E ., ZHOA S AL 2R M
REVIEH . HFREE. BI7HER O L E, VO R K EEE, 74k, [
R T7 IR 8 TR R A 1T PR AN 27 57 2 S A 100 o

B H K

KEEIER
]

7 B 2 T2 B B WX AT B4«

http://www3.imperial.ac.uk/cpd/courses/subject/other/globalchallenge



http://www3.imperial.ac.uk/cpd/courses/subject/other/globalchallenge

: .
Imperial College Lewuliny
London = s

i oy carted o

Wan Yitong
comgnds

Giobal Innovation and Management
Programma

A Jee [ B

IETESIEE S AR BA i EA LS i)



BHBRE

MUZES, K
pr el R
AR UK
XIWF-B (3R ER)T)
RERE

Creativity and Ideas Generation

KREFERE
Business Model Innovation and Marketing
RERE

Challenge of Internet

AXCHEE SIHf K2 (Cambridge University)
ASCEE AR, R,

KFERE

Team Building & Leadership Development
KFERE

Effective Communication & Presentation

FHEE TR

Q&A with Imperial Students

] o 2 A FO AL

REERTE

Negotiation and Influencing Skills

ST S 4 2T R E

GVESE BIRATT SRR PR ESE R 4T
gl Rl MURSIES . HEFE . 20

AIRCKR BRI E & TiH R &

IR FA TP, HENE
RWES) B TARY . S0 E 2R
|

HAES) o E A KA AL AT S
RERTE

New Frontiers in Global Health
HAZNES) 55 E AR AT G S)
REFRIE

Innovation in Climate Change

Imperial Create Lab and meet Imperial
student entrepreneurs

AR

Je[H ) HEAF (BBC)

REFRTE
Team Building & Leadership Development

2B w2 4EH (Bloomberg)
HATES) 50 E 2 A KA AL I 3l

SRERER
Carbon Capture Pilot Plant

oy 5E R Sk ik
BT R, RIEE N

H: U EHBENNBSE, el HRE e AR RS2 Al 22 HEg A 1 %

THAE

i

H 380 A LA TR FE IR EL
15. Entrepreneurship (fiMk22)

G AL S [RSARR . [k ). [EF2ERR ). [RimiRitae). [Aves] &
2 7 B B T 2 2 5] R RS, i B T 2 VR
B, TG BT, RN, ST TN G, S
VERRRE R . KA T R R R TR, N BN, R
TR K 2 Bl Vek), 22 PR R R T IS, 75 (B2 5 STRART. TR


http://lookerchina.com/ic/course/new-frontiers-in-global-health.html
http://lookerchina.com/ic/course/new-frontiers-in-global-health.html
http://lookerchina.com/ic/course/new-frontiers-in-global-health.html

16. Creativity & Ideas Generation (fll3 1R 5 61 & kg

17. London Financial Markets ({&3% 4Rl

18. Team Building and Leadership Development ([FIR\E#% 5415 /1% &)
19. Creative Marketing (A i E )

20. Effective Communication and Presentation (5247438 5 /i 55 15D
21. Introduction to Business Ethics (FliBE &)

22. Climate Change and its Impact (A8 44 5 Hkik)

23. Business Model Innovation (M #20 61)35r)

24. New Frontiers in Global Health (4=ER1{g 5 HT58 5)

25. Challenges of the Internet (.3 M35 3 58k k)

B B 5 405 K S A BI85 T ST S

RLEneaEy - D1 7E I H I LA 5507 1R BT SR T S EANRAT Mk Ak 44 4l A AR U
ITbRs R AR OIES ST R AR A SR, R RN NS . FER
R VN A e T P B 7 e K e 7 e A s N R 217 o SR A B i
Sy ATV R

Ak (B 20 AR JE[E AL A
(Google London) (Bloomberg London) (BBC)

GO« )gle Bloomberg




JER ZARAT I % il 4 4] (i EART N
(Bank of England) (Harrods) (London Metal Exchange)

@ BAMNK OF ENGLAND

©

LMD METAL EXCHAMGE

717 [ B T 22 Bk AR T Fe Wl A 3 o 5 B EEAT I E R AT, o 2 21 U B O A 44 0 H
pellVE [ e, Akl K AUET SR RILL SR ER S . BEJE BB Al e RS IR, 2 RAES
VIREAR Bl i[RI, AT THIAR 44 AL (SR AAN S Ak o

RS FAE E P T AR, 2 R AN 7 IR A IE SRR A . 22 ok SO E 22 A Ha)
Ao FITA S SR AR BIRTT RIS el Te 2 LRI, 5 8 2 >3 At »

N T ik R ERANARIG JEE S, R R hr i B o e e s AR e & 51, 2
RrlF% 01, M2 RASRS. RB% I HE. BERKRLHEE ZRMNENETES), &7
SIS S 8 AR S e

PUB #t3¢

AN

FERARI A, RN R RIS BB KA, B0, SRl .
JAARIER SRR RTAE S KT . PURFESARIPEIFIN, $ETHES SCALIAIE 5 e »




2 GO DU AL AT QR SRR L3R, s E /NI SRRITT &R IR 8 5E I =1Lt
FAEB AR HAREERAEVFEE, XS /NHRATIRIA . 4770, FFOuTRde i s B A
MR CHEREAE D

AIFT X

-

B 357 PP RPF L A SRAT 22 )il

1523 56 BRAZ L T H 157 G R AE 450 ARG E3RAS A [ B T s AR AR T IO ) CE5AEFD,
Sl EE SRR BN RE A7 7 3R A5 7 [ B TAIUR I CHERE(E Do

=
IIIIII!IIIIIIII

T H P

WABTA

FI07 8 LA F i R i) IR AR AR T A R F L. 5T SR IR A
Mrgeds, FHEH® M RALAZ R S, (RN, T H 4L KRR R
el o GUWSEBEANS . IR T RATRTTR S, BRORTE 2 T MRS IR) AR R T )

I, REERTT K48 R Z I 51 5T AN S I A AL S [ SRV 22 ST 5 00, BRIER S S ) 2 )
ANLESRAE S HESE

Sy o . . B

Tl F R, G— Wi RHA RN,

patkgsd 1117, . DM AFIREE EES —BIE. RRKE, FAWn BRI EEREN A
AT,

o EH T 2E R AR VAR S RS R (GBIERD). T M e iats S R et 5
I 2SR, AERAZIEIE L 2 100%.

=3Pl YA 40 A
ey=pcl 2016 456 5 10 H
Yol TR ARE, B

T H 2% 30800 T, LA

. WEBETRESR. ER, GlE;
tadabiilad - RTh: (EfEY. LRI
(A EFRRAAS: FEEZESR. R FIRIE. EhEkFR)
H LA VH K 5 R A 22 52 A2 4 B ) 4000 TG

7. HIER (REMFEEERE)
8. SpiE (REMFEEIHif:)
9. AR (REMFEEIHRif:)
CF T8 B I R R 2 AT DUSEIRAS S AR UE R BN, JF AR HE 3 IRD

FUEEH

HER R




W . fm A UPC ¥ sh A H 17 % 20 U QQ #%: 385318692
HZVE HBiE: 86983228  SCEHEk 356 %
FRF  FA (BB 185 0216 9579
W% 2B
F—%, EERTHEER (XFRMIETRIQQ # TH) HEFLLE
gep@lookerchina. com FIEAL AR K 4 4 2 i ;
%, ERTSIHHEERLARE, HHTEZE, AFAEFEIER
i AT 1E
=%, BiERF AL LIS EEHEEH, HMEHK.

2016 ER ~UHFAFLIFEESRIEIMNLZFSEEIB

Cambridge University Global Innovation Program 2016 Summer

IRERES

ATUFERFFZEBNEHR—RNSREINAELE | =77 "BLEE. NS, RUM
" FHEEGERR , SIFFAZ (Cambridge University ) 250 [QIFEINSH] i@/MAZETE |, 5
T 2016 FERIEAUTUFAIHRIRANAZUFAFEAT, UHAZEDE WEOLHARRIERINE
BEFGERE. SIMAEEE. RUFEHREN. BRFGILLE. MALIERIISHER, &
REXFREVRIMF ISP ERRE. IRERECILH. MREFERR. FHEERIE.

ImEBR




HEE S RFEIFR eI IS EEINL LI E
- " Cambridge University Global Innovation Program 2016 Summer

SFASRE, SONE. AYER RAKR. HHES

SR EDER 1A _(GEIIER)

Certificate of Attendance.

SIFRZENAES

2016 8B 15H (HA& )-8 B 28 H (IR[E
HEEE ( ) (iRME )
SIFFAZ (University of Cambridge ) A—FrASE TRRESIFIIAREBHRECFRHIAY  2HFRZE
BRRBEAZZ—. QHFAFHEEHRPHESE _EIANKSE , IS —NTFATT 1209 FazRY
Ceplprecd FENR, UFAFRAEETSMESHER. OF¥R. BaR. £FFR. (FR. BdHE 92
BIURRIREE ((FIHRSE 3 ), 4 (EFREREEEBALRAINE, RREHARAR.
RETRAFHS  HRHEE 4 QS KFHES « tHRHIESE 3
ASIFFAFAEERREES . EEFRk. RRRER. EEMEk. EERFRED , 8F  £RE
D el BEER. SIERERER. Y, RETERIRE, RERIONGUNEeEiL., $0REISHLL
. MREWERE. RN RATSEEE MRS HIRENFERFEIER.

B HE

I N T

CIRCHE MBI  TEREUHRKERE FERNOIME

1 )
BIX S a2 ENMEFE
SHRE - Wi o 1 2
B22XR FIRMSERLE BRI G
MMEUHFRE. IERE SIFAFIRFTE. RESRE
SRASIRE - HHSR INAIMB S : Sl mhER SIRSFEEDD
$3X BUEEHTR  SIEmlitB. BEZR
PHTEFIRR
SIFASIFE - THER SFAZRIREE - BALiHEE SRS LR
F4X BUEEFTR  BEHEEER 1R  AIRAFEHR URFFERTAREE RN

(E)(4Ps, 4Cs & 7Ps) ZEREES



SFRFRE - TR SipER

B5X FIEEFHHE  RETHENEN IFAPERRREEE
("~ )(4Ps, 4Cs & 7Ps)
BOR HEHAME HE AR
gy CHEWHE feBAZER
S 4,7 BBC HENE , ERBANE
SIFASIRE - Fitie SIFASIRE - Sl
BEX WHUKD - BHENEGINE DA : EEAMEIR
SIFASIRE - Fitie RESERS
EOX BUEEFHNE | KRS 7
R, PO
SIFASIRE - FHLiR SIFASIRE - SUHE
10X FWERFHNR | SRUMHE - 7 TR : AFATH0E
ER A RISE BEEURES
SIFASIRE - Fitis SIFASEW LR
1R BLEEFHNR 21 HR - MASERER. X
Bl , TP SRRLEES
1o SHEAS - R SIFAS LR,
BSREREETS RRE
13X NEBER , HEED KERARBIBIG , N,

$14X FEERTIS

T LLERENRMSE | LREEA SRR LRI AR,

MERE

ik

26. HIEEWITRIB. DHFEFRE
27. RETHEEREE (£ ) (4Ps, 4Cs & 7Ps)

KEFE

28. PHIEIS - BIBEMNEANITIE

29. RE(RAIHLS : P, rARELEIRET
30. 2HURITS - EERHIZRSERYE
31. 21 R8I - SIS , mIE~ &
32. BSRERERTIES

REG RS

SRR
RIS SIFHES S |

BBl

SIRFSEEEED
SR FE BRI
X ;BRI

SRlRE

KRS

MESS [KFRE]. [Rbkk]. [FEER). [AXXER]. [FHIttE] fEks.

FREEUFAFRELITRAETIELDRE | BUFKFRREERFERNY  RARAR2ZH
HF, WENNMNIZEE | BRIEENFNATE , RAERE LERFRIEGE. AFEDERIRS
HEREAR. THINR , AZERDAH , FAREBEAIRER REMIER. REEE



i

WiebEESF . RN ERFIEE | #ﬁﬁt%“—iﬁ’"ﬁ)\"lw\]%ﬁﬁuo TM‘B@E*E’J%’L&?@H’\JHW  F
RHRTTERRET. R TG El -PIEEER S ST -

RIE=1R1T CHEBRZF SEEE
( Bank of England ) ( London Metal Exchange ) ( Bloomberg )

@ Bloomberg

LOMDON METAL EXCHAMNGE

FHEUFKE | ZREENSRSHRRAENREREEE. FREFEETHE  ASREFERS
. FrEFRIEBEIIRITRKBIMRERL LMK | F5EFIFEH.

ATUZRERAFRREN , FRIRHSMAUFAEZENFZRZRNN. DEER., FERRE
HEFESZRECEES | BRI RIS D@ AL 328,

SRR A SR - A B EE
Bl

EfrFERGE

ERRIYE , ZRIGBINESRORTREHD : BENE. EREAHE. ESHEWH...
TURTERE S RIHEIRRT | IRFHIES @ e,

EREAHE

il o



p— SRS UNAR BT | BrE O INENEIE, BRSNS/ A TR,
Sl 174> | ITEHAIRERTA,

<

PRAZIAI B R RAISTE AN ESRIGRIFTAZ ETER IARY (EGIET).

A0
S
g

(7R e

SR NEERERIT ERNTESS

R &

ENHRLABFEBIEHRAILRTNEHRSRLERREE. BSRSHERAANZSE , FEE
oI B SIMAEEREMEIESNE. RIS, IEEEEARISASNFRBEIRING, HEaFFRIT
BIES | WRFED T HESREAEAER TSI,

ERFAFIRIERE , RS ARRAHER. WFRGRT  MARHAFLE | RFPIHEERAR

T i e

ENTREZZRER | FINMTEEDENE.
TP RHEABR—ZFX. RRAE , FRAERFERNAHIE.

IHI|
8
X

SIFAZEDEINBNFRER [BIER]. ENHRERLEESFRDERESIL.

1B
Ej
i

}

25 A

20166 B 15H

=
. rREASSIEIESE
HiETE S
IMB &1 : 30800 7T

bt
o SIFAEZHE (OIERER. IMES)
o (IFE#E. =8 (BE FE& BmE)
o RFEIREFERA (EHE BIEES)
o dlEERE
o BUIEINER
o IEHl. EMKEZE
o IEEIMRIG

o {TEEE (BINCFRITTELEE. k)
VA #RFBEAEAE
1. ZRIFETARDIEFERZER
2. ZRIMETARDEXESIEZER (1100 5t ), FRIESHRASIEF0, KR HRERESIHE

ZERI4ERK

A
=
.
o




Sks.
3. HE%H
Hh A i RS R A 52 2 B B 8000 Tt

10. EiE (ERIRSEBTIR)
1. SHIE (SRR )
12, ST (SEMERIE )
(TR EPRNRS AL TS | FRIESR )

W & fm A UPC ¥ 448 #1175 2k QQ #F: 385318692
AZE EiE: 86983228 SCIEAK 356 =
FEIF FAH (BB 185 0216 9579
e B
$—F, EERTHER (XFRMETHRQQ #HTH) HFLKE
gep@lookerchina. com FFE4L TR 6 AL £ i ;
%, FRT—FHUHEEREARE, HHTNEZE, AFAEFEIBR
AT IE
=%, BERFEALL LSS HEEE, HMNEH.

ERigtH

RBARN

2016 218 ARKF [ ALABEMTH | 757 E

Sydney University Business Communication Leadership Program

(>

g Q] ':U‘-»,
: /‘."‘ h‘ r‘ v ‘V'I Y N
A S rVE \

) =
IVERSITY OF SYDNEY

i H BB



REREEAY Oy ik E S KGNS R R A A I A sk, RTHRAaiE. E
BRST/EMERGH I, BRI [RMAESS 7] VA, 22 H
T 2016 SEE MR A TR K EBERFEEAT. BIRRKZT I TR0 ZHEAIR SR
H: GFITBORE SRR sk, SRR AsEmsh. HARFILIE. ik
GOl HEFESE . 22 A RSERE PR S 2] 2 A ERERAE . ENOCR I 44 40 5
AR AR JE AR JT A E BRALET .

RCRyY K e Ky [EDNAEST )] Ui E
Business Communication Leadership Program

BRRFRIE  HAAEKE AXCEE RZOIHE wHiED  #EE
g BJE RN (GVIEF) . ORSURY, mfE/MNERTE (HEEE)
Tr | $ SYDNEY

@ THE UNIVERSITY OF SYDNEY TUDENT ASSESGMENT RESCRT

CGentre for English Teaching
Certificate of Completion

Ting HUANG

LV
2016 47 A 16 H Gh%&) —7 A 28 H GRED

B K — AL TE TR 28 — K3 T 28 e (i tH FLIABIE AL B, 4R % T 1850
EIEwNed F, KNS —FT RS, 2014 £ QS A K¥EH A, B KFELEEHAL L 38 1.
B R KRR BT S 2 —, HRBEKHRIE /UK 4 (Group of Eight) 1)
BB, EBRE L AR RS B SR PR B (APRUD. WK [H B
A G E B A (PACIBER) MR KT 2 —. RIEBINEUT & 7 BB TR

1/3 FIE 2215 R R e KB

—ANA PR, BIERFEE A EEHERMNNEGG S5 aik. A EFEEMIUTES
MR RVET R =40, NIRRT S, =M amEREy, BaEkSE

JiE, HEFURAT B, A DURSAGE, WA e bR {84218 2 DL K@ 100 4 B e 2

&2 FR, BORF A SARITATE, BAT M B RS IS4 B T 35 Rl
FREBRE,

peEvnd (1R R BT, B EREGBIER. SERBEER. &mElEM. ZH
Bl B ERRE REERGI AN AL . 2R BT ESE, FUREVIEY . #EE
. [, K5I8 AR EZIMERER TR A2 53 22 2T 16 DL

TiH H#E
5 e SR kS5
1R KHLEE R e KIS B

BB R H B



BRRFERAL K e EWNE 2T N3 %

F2R GH . AR, ke 2 R ) R R A
BB BB AR A
oy ERKETEBL AN — AR 154
Wi - SUH AR, SR h%
NEW - DUH B8, SATR S BEE — 2
g BEXVRE SR A
A AR MR L T ORI B A ST
BB 2 Ay A
W5R L EARTOTLRE: HXM% SRR T R
A2 0 N
FBAE S
BOK .
 EEw
BIR =Bt
RS S S
WeR L. BRI WLEE
—EE
R RS R 5 D M
BOR WM. BAVIERAGNRE LR
S — 2
B 2ty ST BT
o105 I QU - DI R Rk S B
N — BAFITELAR 2k ) N
S — 2R
R 22l R
N R
11
BUK i s
L
S 12K HEER. HIT A WAERRHS. CEERN
TH AR

GH A [RZAE . [Sesr . [, [ROHHIE). A% T
~

2 OURAER B ORI 2 S A A R AR, BB RF BRI, R EHI
B WA/ NERE R, mIAITAE BAIA/NA T, RONFREE RIEERE R
Y. REFFEIIIATTHE IR R 205, RS H, IR BRI EM X
FHIGERL . KRR T MK S, D7 57 517 ST ATRBIE . T Ja 20 32 AU A LA
T URFEIEEL:

33. Business promotion CpMyfE 5%




34. Business in the Australian context: Building relationships B FV () f L3R5 #:
Py

35. Business Communication & Leadership (75459538 415 1355%)

36. Marketing: Branding in international markets (Ti3%7E44: 4RI (1 5 i #)

37. Innovation: entrepreneurship in business (8#: ke

38. Presentation Skills (JEBFH17)

39. Business in the Australian context: Diplomacy and language (3 KRV p b 34 55
BEER)

40. Business Communication & Leadership (457438 X405 /1)

F IR IR0 R BAR 55 U5 ) TR SR T IS JEANRAT WA 2 4l R Al AR U
ITbRS R AR OSSR T R R A SRR, R RN N S ARG
FSERI RNV A FI, 27 O3 R SR T B AT o 7 e ioll 78 UL AR H 7 1 ol s B 7
T AT I -

FALE S| WL 4 7] Lend Lease

FAEBRKE, F R A NS TE AR A0 R AR AL s . 2 AR AR T
I SRRFN A BRSPS SR AR BIRTT RISl To e LRI, J5 54>
FHIFBI o

N T AR RN AR R SCA, Rl ZHE 2 AL 38 B R A2 A2 B A A 72

206, WAERRZHEE ZRNBGEES), Ik 3%, BIAIE). 715 RS
TR KA A B RE

AT IS A5



FEIRRIE, ZRRAN SR RREBEM . Harigr, BRHRB. B8, Wil
VORAEB AP EI R, ¥ [ Brall 2 o

& Je AR B

Wil BRI L sh e e K

eI 3 - TR UMDY AT QR RN L SR, RoR B C/NARISERITT 5. RS 4R RE IIPEENT
B/ NHBATIRI S 3T, FFORPRE A BRI (HEFEAS D

SRNEl [7H] 7 58 S H 5 SO AE G AR BRI E e K2 T IMERIIAUR A (S5MVIES), 45
b e BEFRE AR 2 P3RS K2 BT UK I (HEREAR D

t

i
an
iy

S N B K2 A B S B Tk
A

AR

pain

13

i

S

ESVIWIE s e RSN IR At vt o ARV SRR R i RS At o AT i L W RS AR R RN Ei AN
G4, JHAE HE A SIS SR B R S A B . R, ITH 7R R R A AR A
eI 0SSN . I 4 TR AT HTTE S, BRORTE 2> 1 MRS TUNIIE) AR E R . [, R
BT ke 6 22 I 1 53 B8 A S UL ALAE ORI ST R 2 SR 00, BRER S B 4 S AN LE 3%
HER LR o

EREEaR Sy A NERE KA NE, ASRHERE, BAEE. 2R, .

=
R
=
&



ME S FBKES)

FIPTTRIERZ S R, G BT R AR .
gk 11375 AER L HEA L g ks, WRARIE, 2R M eB e RN AR

i

BIE K LIRS REERBIER ] I35 i S 2 f e 55 R 7 B R 25

BAUEEH

3Pl L ANET 40 A
=il 2016 456 H 10 H
HIEN 5 RN I

WH A EH: 19800 6, B
23, BREKFRRERA. Dbk, F2AEMES. FER
Fe%h: ETERR. HENL. RIS

A EZRRAAE: MAREAED. HRIE. =Z8%HH
ZAlE: EI005 88— HIRBRR AR E

ML ESITAG—HOT R B

o KA R 2 T e R A ) 2500 JT.

13. HiER (FEXL)
14. HriE (REMEEA#H)
15, ZAUERME OF 2 8A 3 IR [E 20T DUBIRAS AR IE R BN, R R AE 4 D

1. k4. IRSHIER. HARREME
2. Rk xBUG, REBRARZTRIBIER, EI077 KRS T PBEBIET4E
3. ATHT: 1THUIRS, WHERHIETLE.

W4 & fm A UPC ¥ #h A #1720 QQ #¥: 385318692
AT HiE: 86983228  SCEEMK 356 %
FEW FAL (BB 185 0216 9579
& FRK:
$—%, EERFHER (XFRMIETHRQ HTH) HEIFL%3
gep@lookerchina. com F#E4LF R K 42 A % I ;

[ ] [ ] ﬁ’l
n




F_¥, FRTFIHGEHARLAE, AHNER L, ASHAEFRIEHR
1 AT IE
=%, #EREAELSILIFEEHEEE, AMEH.

R EZKkF [RHETIE | 3 E)7RE (2016 Z18)

A E = KFi5F X 500 5% 4 & 5E )

o P e L e
WOl PNy ANy €

TR E 5

N T AL ERS KA EA NS R — R AR A Al B 2 ST SE R, Hoinas Sk
SRR 19 W) [RUBEE ] UisAslIH , sZiiBiH T 2016 BRI iRk
WO E LR A28, Uk 2016 5 2 A, StdizhzE /e 18 1, it 612 44 A4
FASY, FAERFREZ I B, SIS I5RIERE. R4 ik
LIl AEBREASZSR . TT 6 E B ALET o

WO E LK 2 I Bk O ARSI - RIS R AU IEIREE . LS BI L3,
Mk CGMLIEFSY . 2K (HEFME). 423k 500 AR it Sl sLiifl s, AR
CSEYRERY, FHAMTEERMUA (SEHEERED.

B E LK B M AT E 4B
http://www.eng.nus.edu.sg/OPE3/1EE PastProgrammes.html

B E LR TR E R ] Vi sl b H
i H 447K )
NUS Innovation Management Exchange Program




HFIKR

xT
HT N3 E LK
&

2016 7 H17H -7 H 25 H (9K)
2016 7 H25H -8 A2 H (9K

B ENLRF (NUS), #56)T 1905 45, 21 SIS AR A 4 RS, ££ 2014
F QS KEEHANIS] AFRE 22, WHE 1 . NUS EEBTRERNE S NI
LA TEBEA BTN . NUS FIZCA AT FT LLR DS R AR BRALET HFIE, i
) PR BRI 2 AT NG 7

H RTINS K2 R I 148, BdE: BRI ITBIE R HE R A R il 2L
I | B A A e | RO UL V| A 50508 L = S | Ak - ST

Bl Hr R BE, MU EENVAES . RMEFEESE. RN, K50 ZAE I 2 A KA B

FRRE SRS, TRk NUS PR ERRE T URRE A2 52 57 ST 1 10 o

WU | sy

REAES RIS

DIRZE S= P IR RAHFINMBAR AN, PEAE
YOUHAL BT K L 2B ERE & BH  SRBFE

T ‘ b SR

BN E LA FE R [H A H (AIA Singapore)
Tech, Innovation & Competitive Advantage

B A S

Frindg E LK FIRAE b SR

Creativity and Creative Organisation X EAFB (AIA Singapore)
R SAH AN

BTN E LR A IRAE A SR

Creating New Market: Blue Ocean Strategy M p% %} (Dialogue in Dark)
BEH T EIE AR

Bk E KRR oAl
Entrepreneurship F[H FE (AIA Singapore)
R RSEEIN4

g HB\ G RRoR. VPR, T4 ksl EE A (AIA Singapore)
gl gl REMUREMGET . G X0 sy, DNLER.
gl



MURSEYINERA  HEE (S
BTR OANIEE LHWE (Sentosa)
H8R  AICER FHK. NHEE. RS
BoR LR, AHEE ATAEHT AR BN, R IEIE A

E: UERARAZHE AR, A HEW BE MR KA Ml 2 HEng A I .

TH A A

GUHAE (IR, [ ). [RDlRRIEIe . [AS%E] A
2 R I 57K 22 5 5 AV BRI R, R IR 4, K
S I T R R R . ZHEIT, NS RMAL, R BRI S S
Bl R NPER RS, SR ERAVMILRE, BT b EERas 5 i A

A K S

B It R S A
QUEBTTIY: RS

IR & TR ) 3
ZEBlorHrteag — BIAT R g

FEHTINIBIYIE], A 2o O3 R Fn B R 2 A MV BEAT RIS, e ilb 22 HE O 22 B8\ BR
HR fEAESEUIIN, 27 53 B AL IR BrAb BT B Ak I i, BT Al SIERAR, 1 AT ks
R GO IES T IR B

;.— R = X
. —
Ml . - ; m
L Y3 Ve sgi Al e (0130 § v
=T W RS,

-_
-t

-

2 A=Y




Ak SEYIIE B ANV HEREAS

IFAST

Gk

e

KEHT (UOB) % AF4 (Aberdeen) W 4ER] (Bloomberg)

FEVRARI 8], 27 53 A DARBIBAE e MR B I Ak 7. SR A T i\ F4K...
VORAEAEHEHINB IR FI N, $RTHE8 SOV 45 e

n E '
1 A E (Merlion K (China Town) X7 S (Sentosa Island)
Park)

T8 DL N AT 3R 4T 2450 0 L 3E (Case Study Competition), Jéas H /NS R
Fo HRTREBAIELFRIPER, HATIRA. BVF, HFRNRERBIUR (HEFHEE) M

Ho

e
Ji
=]

O

-
»

P M LR &5 S EREIUETREIN

FHERAS
152396 72 F S T PR 2 RO A8 2 LAY X 3R A B s [ 37 K22 Ip 2 Be iU i) (5 2J3E
5, Gl SRR NIRRT KU (HEREAED . SR AR (SEUIREBD), 5K
WNCARAG 7 d s RN RAS CSENHEREAE D



W H %A & 13800 76, A4

o 2 HINBRESLEIRRES . kSl REIELTE. SEPE,

o ZR¥R. fE15%. KEH. RS

PLESRRAE: Bind&irst. iR, =%

ZE: E TG RIS AR

MUEE: FTLLEREE O AR S RIS, RS h 70 7 ART R
HH [ VR K 2 [R) 2 2 57 A SRR AL B2 5 By

16. HIIER GTEIIHZEL)
17. S0k (RENfFsidasife)
18. “AEIE (EEMfFidaift)

W & fm A UPC ¥ s H 17 % 20U QQ #¥: 385318692
AR EIE: 86983228 SCHEEE 356
FE£F FAH () 185 0216 9579
W& H K.
$—%, EEETHEER (XFRMIETRIQQ # TH) EFLLE
gep@lookerchina. com FFIE4RFT R A 4 AL % Vi ;
E_%, 4T FIHEEARLRE, BATEHE S, AFHEFRIER
1 AT 1iE
=%, BiERF AL LIS EEHEEE, HAEHK.

2016 Z# BAARR [ ARkFH] BiFiz 50 A

Japan Tokyo [Future Elites] Exchange Program




T B

Ui H BAR

RTALK
FRRHL

N T AL RS K AEAI AR —RARES, st HASE R 7, A4K
PRI DB PAIR E BRI, I SRR A AR AR BT RS A > . A
A RFPRFHORE O ZHARNRSSRIE , WA BOFE RIS ZHARIT A, SRR
HAZESD . HACIHTLIE. WURENIES . R ES. FRAERFRETIRA A2
A ERAE, MHARZZASRG, LI E RS .

HAZRR [Rk#EXR] HRyi =0 H
Janpan Tokyo [Future Elites | Exchange Program

ALIRER R PLIRE  AASE A4eBT ACEE
AL KRR PO GEH. U555 R RSHER

hu(ll

{PLETION

HUALI ZOU

e (FEO XS (B
2016 8 14 H -8 H 20 H

AL KRR E RO T HERT SN, Wi EmEX, sS@Er, st
KMEFIRALESES] . RS HAL RFERES RO AR AR, F=H54
2[R 1 R 5 PR

FER FH/NUERIREBE 0 3, 75N 5 S0 3 3T 2 ST iR AE , DA R AR B ol & i
IO RAEAT, BRT SRR, B\AHR, B2 TR

QS 2015 “FREtHFRR2EHEA: &FRE 41

AL KR TR LTI, B EREFBIER. HEREEAR. HiblH

7. RHITE RRE . RO A AL BEIPEIRT R FURGAES. H#E
FESE. FN, KI5 EIMERER AT IRFE A 5 2 ST 1B 0L

EHHB®E
w1 R WMEE, CEHARE FETE AR BRI LY, ALY BEOKIE S, AR
PRENFT AR S 785
L KR T P ORI AL HAZAERRES—: BRBE AXHLE:
0 % MOMERE . T H ST R Ry, ZHA
BWRE—: AYHREFREFOL 1THE: KPR YRR BRI

Rl HAGIH %61 =, 2EFI=E



WEZ: AARERFHL HARAERZ RGN = KRR AR
Wl: HARSEHE e R

SR 1 BURBIA SRR
K, AT
oy A A AR = R ik AR
oy TREHZI 2 et
s i, TR, =D
. o S
BES, AHKERIOND ey AR
S5% W AACHEe A7 NHK 316 ot
BRI A ISR 5%,
NG R SRR AT EREES. G
6k ARSI LGS
R EAE R
75 2% PR
BTR  HEED W 2 SO R L, S B
T A%
TE S [, [ &0 ZReEse | [ 25| [T HEE ). [ASCEe) T
N

5 FUBAE AL 20 K2 2R 50 O MR P 2 D) A RS I R AR, R ORI b, R
FOIRETCHE . W/, BT B A NATE, ROKFERE LIGR2E 5
B YE, KT A TTHE R R, 2Hf%. FEIHE 280 M LT SRR EL .
41. HAGH 6

42. HASSHE

43. A2

5 VARSI IR0 K AR 2507 ] TR RN T8 H A RAT WA A2 4k, el AR A
ITbRs R AR TES . R AR AT SRR, IR R IR AN RS L. FEIRT
LSRR MY A F AR R, 52 Gt S [ BRALET o U7 1) il AR DA AR 07 il il o s HGA
Gy AT UG IR«




.....

— T Lo Ny
NHK HE & FHR

- -

LN KBS 5

GATRARE ALK ERE L, AL R RIS A I B H AR A . 2 RAE AR T L
8, S HARLETDR.

AT Ak ERANRR AT, Rl 2 HE 2 AL 2K 2 2R 5 rp D R S 22 AR N2 B3 AT SC
W Rk, FHLH TR, SUIRESRARK.

BELK% Rk 2

FEIRARIE, 0T BTSSR R AR S, hRE IS . 25 aEEFYh
B SR IX PRI T RV s AEAK IR (0 K 3 0 AT 70 0 B B RS AT B S04 FEAR
JRE RN A5 RS IX PRI T IR 5 254 AR R AUBE R AR U R8BI 55 80
flf A3 T AR SRR A

oo
/\Riﬁ

eI S - TR UMDY AT QU GIML SR, s B O/ SRR SR BRI 1R E VPR
BANHBATIR I 47590, IFOAPPIE I MR A RIBAAUA. (HEREAS ).

), il L IR AR 5 BRI KA B AR I (HERE(E D

WABTA



T IpT5 R A+ w SN R A TR AT A T R ARSI 4. 5 SR IR B L
24, FEH S TR TR R L B4R S A B . RN, ITH 478 R BR A REAL A A
VASKEANS . FHen T2 BUTRITE T, BRIRTE D 1 ST A OGE R H . [, K
K7 WA RE I 42 DRSS LA AT R 2 ST 1500, BRI S DR 2 > AN EL B v
BERE

VrAIE], 2 RS — N AR BT XS .«
FfabrtE: WAR, ST, FNTE. TLML%. KA. R
g ROttt A B R

TIPS R, G BT RA AR .
FIpTT AL AR RS R, 5 R R AR U E R A L SE

A
AL KA O BT DR AL A AR IGTE R, 05 st efets 35 R A AL
iE

o3Pl SN 40 A
eA=E:l 2016 £ 6 H 10 H
EREya el 7E AR It A AR

TiH#AHET: 8900 &, A%:
S ALRKFREFTTOREESE. MBS, FETH. ACHEE, FiED
Xt TR CHERE). EE. RS

£ 1IN

ZHF

St

%
=3
L
uig

PAESRFAE: HASAES . HRHE. TR
ZilE: EA0788 P HAZIE

PR EIpTT A G —POTAER BAHLER

o [ A i K 2 ] 2 5 2 AR B AL B B

19. HiER (FEX4L)
20. HMiE (ZEpRE )
21, AR PR EAE P R FE2E T DR E AR E R B, FER P &3 D

4 A HESHIER. SRR
5. %ﬁE E:KLEXE’ %?%éﬂgqj(#;ﬁﬁqjlt‘\%EEQﬁﬁ%z@, Eij}fﬂg?g@?b}ifﬁiﬂz$

6. ATHI: 1TAIIES, #ERHETL.
W& & A\ UPC ¥g S H 77 % 20 U QQ #¥: 385318692
A EIT B iE: 86983228  SCHEAK 356
EFEW FAL (BfE) 185 0216 9579
& FRK:
%, EERFHER (XFRMIETHRQ HTH) HEIFL%3
gep@lookerchina. com F#E4LF R 2 42 A % I ;



F_¥, FRTFIHGEHARLAE, AHNER L, ASHAEFRIEHR
1 AT IE
=%, #EREAELSILIFEEHEEE, AMEH.

HFAFXIKRF [ZRB LR | 5FEVNAE

CUHK Asia-Pacific Business Talent Program

HEFIKRFIHTF X 500 3% % 4 5E )

TR E

NT A ERTE R EEAP SRR — R AR S A S, i SO 2
Bt (CUHK Business School) 27055 29 # [ W KA | TiH, ZH T 2016
B BAEE W ORI 500 AV 2AT, 124 O sThas g 32 #, 3k 1158 L E N
IMRFEHAS 5305238, FRIEKFREDUR A S F B e &4 ksl
RIS Z e TH EBRALET .

P SCR AR A B O ZHEA KSR H - RO IR . HARDLSRIELE, A
BALE RAUR CEDVAEFD, S LSRRI AN (HEF(E). BTH 112 210 4E L
I RIUKLE PN (42 BR 500 504 il K 508, s iR bl seipl e, ek
KNI GER1E CSRURENTD, 52 AT SR VAR 1 (HEREE ). b, 225
RGN ke RN R4 L BB L -

B SORE R A5 B X AT E #1948

http://exed.bschool.cuhk.edu.hk/Programs/ProgramsforYoungTalent



http://exed.bschool.cuhk.edu.hk/Programs/ProgramsforYoungTalent

RN R NN 2 B = ST =
CUHK [ Asia-Pacific Business Talent] Exchange Program

IR H %

ESVIEAUA AR SR 2ER 24 (CUHK Business School)

¥ 1M (8K): 2006 7H10H -7H 17 H
F2H (8K): 20067 H17H -7H24H
F3M (8K): 2006 7 H24H -7H31H
FAM (8K): 2006 7 H31H -8 H07 H

IH AE bR Adgol ASCE®E BEIEE BER G

TR E B

OO - b SORERIE R (SRLER). ()
. 4B 500 BIEYIAUATE: (SEINER). 7 IR RIS G
K KAEHEF A L SIE] P,

SEEET 1963 FEIIFE P U (HFK CUHK) RFHME—MH s &K% —,
£ QS tHF K% 2013 SR A BFIEFRES 39 4. A /KMEMFAE T IMTEH A IR
BN 10K AR R R EIPN SEEAR UATE AL At X ME— A3 DUR KA
TEHNFER, HEEHRANA . FNSERZER DB R A 3B A& KR
Tz,

H A e SR % (CUHK Business School) 73, HF5: 2R B EEKR. Hl

SERIEIE R il bt . R MR . i A 2l AL . SR AL
B BRI e . MURGNVIET . RIS . RN, BI7Ih e 2 R
R IRREA A A2 ST Do

REEEFPERI]

B RGVIET A ORI A B R KEEHN

THHE



5”?%
A

R

LIPS

RIS

FNK

HER

ESACS

DIRZE S= P IR

U SCRSANCWSAL K27 7 A e 3 0

i H A

RFERE NMEFE PO R E . &k
BESH AP ORI, Besg
it

BEHBPCRFERE

URRE: T8 4 S s 2R

Marketing and Brand Management

BEHBPCRFERE

VR 2R ) B iR A

Influence and Negotiation

B CRFERE

. MR LIRERZ S

Personal Investment and Stock Trading

B PR FEAL SR

SVEEEE BIRATT R RSB PRSI 4T

o
gv gl KRR EETS . HERE. 20

Vil E RS, 5 ST, 25

=X

¢l

RIREBEE, PEAE

Akl SEE LR (Prudential)

TR G, TiEss. ReE. )
=F O]

SEYIENY: ik B P B 0 T 4750 LAk

ANk sEYl SEE LR (Prudential)

T, PRI SER). SR S) . BRI S AR
SEIENE: S SRR

B E5

Vil AL

ANVl FEE LR (Prudential)
SEYIVEAR . NEJER TR

ANk sEYl SEE LR (Prudential)

B PNGE SIS T p 8
SENGEAb AL WURSEUREM . HEFAE

BT &M, KHLR[E

e UEHBENGESH, SEhn HEE AT B AR I RS2 Al 22 HEmS A 148

WEAR

KEFRE

SALE LUR R L

FUHAS [ ]. [ &gl [Rskibge). [AER] M.

OB TP ORI 2B R A 2 AN R LR RO RS URAE, il rh SOR SR 22 e
PRI LB PRI, R RO T

BEJm O H RS A, Bk

TiweEHEmEE#E (Marketing and Brand Management)

B 5iE%22 5 (Personal Investment and Stock Trading)
IR 54/ (Banking and Financial Market in Hong Kong)
S 17 544575 (The Science of Influence and Negotiation Skill)
i 5% 2 (Value Based Leadership and Management)

4 FRERlfEHL (Global Financial Crisis)

WA A/NIEHE, SR AR B RN 8, RORAR R BIRER S R A B 4E. R
IPERI TSI E AR R R . ZHRIN B, N2 RN, IR RTRAEATRAE R & SR B 52



Bl FERVFRIBOLT, MR 42 GO B ORI Te 2 M2k ik =, 7 2 5
2 S AR

Marketing and Brand Financial Market in Hong Personal Investment and
Management Kong Stock Trading

Value Based Leadership  Personal Investment and Multi-polar Disorder: G7 &
and Management Stock Trading BRICs

aisleallll 7 5 7E T H IR 7E 4k 500 5 E kS mscil, i 4 MR ek EA N
T8 5€ IR TS A THAESIRIN, RIS N7 A, ARERE. SRl &%
B R, WA, SR . 5 R B SE AL AT B SR, AR EES
TR MRS . Ba, R EUL (SRIRERDY, FFNSIINCIR b ork
M T2 UK (HEREED.

SEYIAMEZEL Rk ki SEER (Prudential). 2 [EPr (ING) £,
"’-‘*:"Ff
J"E/,f:

PRUDENTIAL
% B R #H

SEYNREE K -

o TiARHETS (Marketing Survey)

« 5 (Financial Planning)

o RS IS (Proposal Writing Skills)
« B (nvestment Simulation)

« &AL (Business Etiquette)

SEYIENL

o FEBHNHEIATTIZ X (Comparison between Hong Kong and Mainland)
s T (Market Forecast)

s ZEHHr (Case Study)



http://www.lookerchina.com/cuhk/course/personal-investment-and-stock-trading.html
http://www.lookerchina.com/cuhk/course/personal-investment-and-stock-trading.html
http://www.lookerchina.com/cuhk/course/value-based-leadership-and-management.html
http://www.lookerchina.com/cuhk/course/value-based-leadership-and-management.html
http://www.lookerchina.com/cuhk/course/personal-investment-and-stock-trading.html
http://www.lookerchina.com/cuhk/course/personal-investment-and-stock-trading.html

PRUDENTIAL - SFO (g
Asia<Pacific Business Talent Programme 83083

3
PRUDENTIAL
X ERE

Liang
Qualfid Inter fward

5 GAETH B AR 55 U5 1] BT SR T & AN R T a4 Alk, B4l AR
PHEAT R L AR AZ LT ). BOERAR TG, JF ek /N AR B E 3 58
Wto FEARLR IS MI L SRS, 22 R 5T E PR . U5 a4l AE AR A B D5
e Ml R G A 24T 1 <
- @ELER (Bloomberg)

HIEEFR (HTISEC)

WEHRAF (MTR)

HHHA S KRR (HKTDC)

HWERERR (HKMA)

HWAZ G (HKEX)

e (SCMP)

g (Cyberport)

HATONG  EIMTRI S




it SR S8 22 R AT O A R o G gEAT T E R it e T Bk
FEAHTH AR HE Shlk gl Kl SR LE SR I BOR &5 . B =2 s 407 A 200
Kb, 2 B34S U5 A s v SOOR SR A RN, AU TR A4 I PR JER 2 AN STAK o

BOTIERE ZH e F R =, RN AR 8, R EEE R RN &

Lo

FAEWF L, R AN RS AE R EFR A 5 R0 DIE RS R T
W, FESEFIBFERNLNR. % RIEEERIR T R E T L BRIk, 7
i 2 > FO R o

22 UK DLUIN R BT IHEAT 7 55 S RI L € (Business Competition), JE7s H /N 5K
R % PWPEFHANNARET S AT 75, FHARAERBAM A T S -

[GEp will=g S

Prf A LE SR A 3 e ARG HERE (S

[5813585 572 R AZ L T H 5 TR AR A5 AN SRAS A e T SOR SR A B AU Y. (4l E

ZVIES [
a Y, HE5HRFTASEEEE.

=

X

5 .
S
(—é
<
b

CEeyan i WA GRAER], FCA . ML T, A4

B SOR AR A B RO 2 R (BB BRI ). S22 BATHE S 1 TR 0 N84
R STERENR Y T r B AT R SR

JHEFERON T I E AT, [FIZE R0 G 2REl Q JR%RTE S

P FERON R IR A AT BT, RS Is AT B Q 2K, Bl L SRARTE

PN SN 45 A
e A=pil 2016 £ 6 H 15 H
ARyl 7E A AR A A 5T AR

T H 2 st 8800 T, AL

3 WP OORERER . sl T, ghlE

i - RTh: (ETER. TR, RRHSE

DAL 2 AL B IR ML ZE AN =28

AIBMLEE: ATLLUERH CIT WK S HEREFHEIVLE, WS m £ 70T Bk

o 1



2, FIRHLEE—BAE 1500-2000 S LT
AN NZ B I R AT S 1000-2000 M7, FEEEA AT ARG . =& K
FREA, BT 20-25 @t (A,

Hh [ i K2 (R 2 E AR A IR AL SR B B

22. HIER (FTEIFFZES)
23. e (RBEMFEFEHE)
24, FAUE (BEMFEFEHE)

R & IO UPC #E4ME 15 22483 QQ #f: 385318692

FH0H HiG. 86983228  CFEME 356 =

F2Im FHL BfE) 1850216 9579

27754 [ e L
B, HEHBTHIFER (C¥EMS FHEL QQ B TH) HiF kit

gep@lookerchina.com FHEARH iR A 4522 1T

F0, ST - DWARERAREE, SNTHESE, FDEY BRI TIE

F=00, BIERIEHEASIEE RS EHEE, MMER.

BEKRFZANARILE

2016 =HAT




N TEAIMRF R ZREZEGHI AT —ROREEY, SMEEZENERES, F30
TR EEARTT AV LRI, 1530 T 20164 2 A TERAT, LR EEZRANARE. S
IERRES, THRERRE, RIMEGTES . % R AR R SR 2 5] B K a4 U & 225 32
FAFIE R, O “ZREHGQIRER. WM SLF R, FEEEHES T WRHEARZ
QIR FEMMBBEMSEE” &, WHRERETIIAIR. R FEAITRETEL I, h %A
FRAFERIBUR K TEVAE L, HESERME N ARG TR A T IR AN TR ZRE, T
R AR AMISUEBRZRAREDN . FBAE SR L. FBEETEMREZARSE. i,
S UURTT LRIV 42 I HE . T (I TREE A P RN A4 b, ARG “BhIRZ AR HIE A XE .

NERAY 7k 2R TS 1A s B H
7 B S NG Y T NS
ill=NERGR 8 K 7 7. 2016 47 H 31 H (Rik) 201648 H 7 H GRIED

SRl 7 AT G5 MVAE S |, Rl Ll B e INELAUR T 4734 |

Lt
SHAFESFRANERXUAS
#8 K5 SPACE 3 £ B 2015 RfUE

ZAWIEH HEE

=

HBE

AR BEREED iginkiEzh
F—K WAERE , DEANME BB NRIFISHESRIE,. X
(AE) K&
BENE. NAE
BEAFRIDMN SIFEER . BEAFEAEBYE
ASERLEE. NMBRMERE. &S
-7
TR BEBAFE BEXFZARE BBAF
(B—) Z48FT 78 ZAERS5ERE FERT
AISZEARRTE
RAEBRIRESTUT
R ERERRES

E=X  EEAY BEAYRESH. PETR EFphy SWER:ESUAS



(A=)

EUS
(B=)

$AhX
(FEm )

LAV S
(BAR)

FtX
(RE7x)

B/I\X
(B8)

E: BLEHENZE N,

WEAR

EAS
SR

BBKZE
FEET

BBKRE
FAET

BE

Shid

SWPLG. FEit.

BEAFSARE

IR : WRSARZ R4
IR RERIER S S5
MERS. B SIRERIES77)1145
MHEARPRIBRERER

BEAFSARE

iR : HFEETHESE
BEHETASESRINERE
EBEHEFANTHIME
BB S A MARHE IR

BEAFSARE

iR FiEmmESEE
EEREEEMNSTRXE
MRS SR
SR E SSRGS

BEAZ& 1
AR | WERTE
MAREWIER, HE=FE
EilN=1-7

E[=2)E

PNIFRGE  HEE5

BBKZE
FERET

BBKZE
FEET

BBKRE
FEET

B

B

b H RE ] RE 2 MR K2 AN A b 22 HERS A 1 4

SIpER : FERRSAHRO

SipER - FEHEZENE

SiFEE : FESARL

E[=2iE!

EEEENING , WURE L
WAL, KBRETH

RS (IR, [EARS ). [Z ). [ ASCEs) P

%‘M
.
.
.

2,
#
=4
Jo

SREHESAERR
IS 2R AT M ) ST S
EREL AL (e

MG ZAR 2 1) B Y
L i e A S

GURAE PRI el 27 3] s K0 44 U B A SRS I URAE , IRAR T

DT RN 5, 2GR AR B AR BIRAREA U U — Xl R, RS KRB, 3R
FERIAr. RAERT R A REEFI. U LMRSCE R DS HE.

TR LN BT AT S50V U SR, RO B /NSRRI 5. IPRAN AN/ NEARR AT R . B A%
FRASH I E 2 R AE GG ESRAG R 22 E AR TAUR ) (GET), HFEREE.



s LR BURME

GRELGE A NEEETXIE, WASRMER, BAZH, ENIE. EMEE, O8FHBaRE.

A EATAE P D BTAESR T (0t NG 2 O 0 B IR AT UIE S R8T
VoSl el o ) D TEHUAITIE AT RO, RIS R AR G JREL Q KAEES
FULFRAE AR TTIR A AT, [FZA AT L 3K, B Q RARIE.

P&l FEYEAEIT 50 A
SRl 2016 £
R yarl TR EE

Wi H 2 ST 8950 g6 (Arafsh K2k a)

IR F%H A RFRER. GER. ZARVMESI S
%% AR (SEHAEREE. WAWHER, AESE. MKERD, TERS. REHRS
Hh [ A K 2 [R5 2 B A IR LR B )

25. HiEER GTEIHZ4)
Ghvp s 26, BHpiE (B EMFER )
27. AR (EEMERHERE)

e & IO UPC 4N 115 22583 QQ #f: 385318692
FZ0H HiG. 86983228 Ik 356 =

F2Im FHL ({5 1850216 9579

4 B IR




%

—5, HEHB FHIEFER (CFEEME FHIR QQ B T #HH HIF K%
p@lookerchina.com FEHEZR T iR A 44 AL 2Z s

W, S MR R IR AR, S E e 4, [FD O EY R A BE A THIE

W,

ge
B
=P, BERIPRHER SIS R EHE, HARENK.




